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Internet Recruitment of Subjects
1. All internet recruitment of research subjects, either through web invitations or email, must adhere to legal regulations and ethical practice.
2. Email addresses must have been obtained in a legal and ethical manner. 

a. Email addresses that are available to the public, including the researcher (this may exclude internal email lists, such as within a company or university unless permission has been granted by that organization)

b. Email addresses that have been legally purchased from a legitimate source, such as professional organizations or services that sell such contact lists.

c. Email addresses that are legally available to one or more of the researchers, such as through their professional organizations.

d. Email addresses obtained when a subject agreed to be added to a list for future research recruitment. (If this method is used, the IRB proposal should include a copy of the invitation that obtained that email address)
3. The recruitment email must clearly state 

a. The name and contact information for the researcher(s), 

b. the name of the institution, (Clarkson University)

c. the title of the research with a brief statement regarding the nature of the study (e.g., the types of questions to be asked and the duration of involvement)

d. the IRB approval number and IRB contact information for complaints, 

e. the method in which that person’s email address was obtained. 

f. We suggest that the subject line include a statement that the email is an invitation to participate in research rather than a lure, such as “enter to win…” as the statement that the email is research gives more legitimacy to the email.
4. The recruitment email must include an opt-out option which will eliminate the possibility that that person will receive follow-up emails regarding this research.  If using a web-based data collection service such as SurveyMonkey, recruitees must have the option to opt-out of this and all future research. This is a SurveyMonkey requirement.
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